forsu-cess

The Worlbook

Tell us about your business,
- and we'll uncover strategies to strengthen
your brand and make the most of your

marketing dollars.
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Specials

We use PR. We use specials.

We don't use PR but we're interested. We want totryspe
to start.

We rarelyuse PR because we don'tsee the value.

We don’tthink many people careabout our PR,
stories,news and more,

O O OO

We don't have a PR strategy.

We don'tunderstand how our PR works beyond on our
branding. specials.

We aren'tmeasuring our PR. n' cialswork

We hate our PR experience.
ive for specials.

OO0 OO0 OO0 D

We could use guidance in this area.

We'renot s
strategy.

fitwithin our marketing

TV/Cable

We use TV and/or Cable.

could use guidance in this area.

We are interestedin trying

We rarelyuse TV or cabl

We don't see the va

We have used TV or cab
our spend and ads.

OO0 OO OO0O0OO0

anymore.
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Your Top Competitors What You Have i
Common

O I am enteringa market and don’treallyknow who

my competitors are yet.
& . . What do you and yo

O lam enteringa market and have identifiedmy top common?

2-3competitors. Who are they?

competitors’

G | have new competitorsin my market encroaching
on my business. Who are they?

at services di
etitors' services?®

O | have a unique product or service or offeringand
don'tknow of competitors.

| Ineed help identifying this.




About your

Blueprint

You've done the work—now it's our turi! In the coming weeks, we'll
craft a blueprint for your company, containing sure-fire strategies
to strengthen your brand and make the most of your marketing
dollars.

Your blueprint will b: I on a therough understanding and
analysis of your curren, his dc active market position.

It will include:

« summaries of your ossets and brand position

« arealistic analysis of your goals and objectives

the best ROl practices to achieve your goals

steps and strategies to achieve success

You can takeithis blueprint an with it. Hire out, hire internally
¢ for a rainy day. [t's yours! If you want zo agency to
help tackle the steps in your blueprint, we'll credit the cost of this
blueprint cgainst future services. And you can enjoy the ease of
vorking wit full-service marketing partner. It's a double win

na your Coimipany.

Discover what's inside ——>



WHAT'S
IN YOUR
BLUEPRINT?




(541)350-2278
zo.agency



